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FDA to review safety of drugs sold without prescriptions Ret 
Food & Drug Administration is planning to review the safety and effectiveness of 100,000 to 
500,000 separate drug items sold without prescriptions (known as over-the-counter drugs or “pat- 
ent” medicine). The drugs are those commonly used for self treatment of minor ailments, such as 
cuts and scratches, sleeplessness, sunburn, asthma and the common cold. The first category to be 
reviewed is antacids (taken to neutralize stomach acid associated with indigestion). 


Dr. Charles C. Edwards, Commissioner of Food & Drugs, said that because the nonprescription 
drugs may number half a million, they will be studied within product categories. FDA will name 
a panel of experts to make the antacid study and will name other individual panels to review the 
other 25 product categories. Each panel will evaluate ingredients, dosages and conditions for use. 
The evaluation will lead to a monograph defining each category and permissible drug ingredients, 
describing claims that can be made, and setting standards for that basic class of over-the-coun- 
ter products. FDA will require each item in each product category to meet standards set by the 
monograph or to obtain individual FDA approval before being offered for sale to the public. 


Other categories are laxatives, antidiarrheal products, emetics, antiemetics, antiperspirants, 
sunburn prevention & treatment products, vitamin-mineral products, anti-infective products, dan- 
druff products, mouthwash products, hemorrhoidal products, hematinics, bronchodilator & antiasth- 


matic products, analgesics, sedatives & sleep aids, stimulants, antitussives, antihistamines, cold 
remedies, antirheumatic products, ophthalmic products, contraceptive products, menstral products, 


dentifrices & dental products, and miscellaneous (all other over-the-counter drugs not falling with- 
in one of the listed therapeutic categories) . 


The monograph for antacids is expected to be published July 31. 


Agency asks dentrifice industry to come clean on ad claims 


Federal Trade Commission is continuing its program of requesting documentation of advertis- 
ing claims for consumer products. FTC has asked 8 manufacturers of dentifrices to furnish docu- 
mentation by Feb. 20 to support certain claims. In the past, FTC has requested documentation from 
makers of autos, air conditioners and TV sets. 


The agency named the following manufacturers and their products in its latest action: 
Beecham Inc.—Macleans toothpaste 

Carter-Wallace Inc.—Pearl] Drops Tooth Polish 

Colgate-Palmolive Co.—Colgate & Ultra-Brite toothpastes 

Lever Brothers Co.—Pepsodent & Close-Up toothpastes 

The Procter & Gamble Co.—Crest & Gleem II toothpastes 

Block Drug Co.—Polident Tablets & DentuCreme denture cleaners 
Richardson-Merrell Inc.—Kleenite denture cleaner 

Warner-Lambert Co.—Efferdent Tablets denture cleaner. 


Some of the typical claims of concern to FTC are 
—‘“that Pepsodent has the lowest abrasion level of all leading toothpastes” 


—‘“that people who use Crest will experience fewer cavities than those using a non-fluoride 
toothpaste” 


—“that Efferdent removes ‘stubborn stains’ between teeth in minutes.” 





How do you rate auto repair service? 


You buy a new car from the dealer who gives the best deal. When the car needs service or re- 
pair, you take it to the dealer’s service department. After the work is done and you pay the bill, you 


learn something about the reliability of the dealer’s service. Maybe excellent, maybe good, maybe 
bad. Maybe you’ve been had. 


Virginia Knauer, Special Assistant to the President for Consumer Affairs, agrees with con- 
sumers that auto repair should not be by chance. “‘Too many consumers have paid for unnecessary 
repairs, and too many consumers have had repairs made with unsatisfactory results,” she said. 
“Consumers should know the reliability of a dealer before—not after— repairs are made.” 


She has asked the major auto makers and the National Automobile Dealers Association to back 
a plan for a public rating system of auto service quality provided by dealers. She said an effec- 
tive public rating system could increase competion in service and provide rewards for superior 
service. American Motors Corp., Ford Motor Corp. and NADA have indicated approval of the 


rating concept; General Motors Corp. and Chrysler Corp. have suggested other methods to im- 
prove auto service. 


Mrs. Knauer also has asked American Automobile Association, Center for Automobile Safety, 
Consumer Federation of America, Consumers Union, Transportation Dept. and individual members 
of NADA for specific recommendations and suggested additions to the proposed rating system. 


If you have any comments about rating the service of auto dealers and how ratings might 


be made and compiled, write to Mrs. Virginia Knauer, Office of Consumer Affairs, New Executive 
Office Building, Washington, D.C. 20506. 


Bureau lists banned toys 


Food & Drug Administration’s Bureau of Product Safety announced last month that it banned 
about 25 toys in November and early December. The bureau said distribution of toys on the list has 


been discontinued. The bureau added: “In many cases they (toys) have been redesigned to eliminate 
the hazard and redistributed, or dropped from the line.” 


The list comprises the generic or brand name of each toy as identified by Bureau of Product 
Safety, date of ban in parenthesis, reason for ban and manufacturer or distributor: 


Baby rattles #62508D (about 11- 
10-71) small objects. 
Susan Crane Packaging Inc. 
Dallas, Tex. 


Baby grip playball (about 11-10- 
71) squeaker removes. 

Sanger Harris Co. 

Dallas, Tex. 


Wind-up balloon pup article #8343, 
animal squeeze toy #731, chime 
rattle #42B, crawling baby #3-33, 
crawling baby wind-up motor 
#3010, “Dr. Ben Joins the Nurses” 
doll set (11-19-71) article 8343; 
sharp metal of feet & pointed wire 
in balloons; #731: squeaker & head 
easily removes; #42B: sharp 
prongs & wire plus small objects; 
#3-33 & 3010: multiple sharp 
edges; doll set: straight pins. 

I. B. Wolfset & Co. Inc. 

New York, N.Y. 


French play phone #435 & 436 
(11-17-71) sharp edges of base & 
spike in bell mechanism. 
Handi-Craft Co. 
St. Louis, Mo. 


Toy xylophones #22314, 22308 & 

90173 (about 11-10-71) keys have 

sharp edges, plus nails in #90173. 
New York Merchandising Co. 
Dallas, Tex. 


Yellow & blue clown “dream doll” 
(about 11-4-71) sharp wires in feet 
& hands. 

R. Dankin & Co. 

San Francisco, Calif. 


Clothes pin rattle #M69/8689 & 
Baby floating toy #6730H (11-19- 
71) sharp edges & small objects. 
Regent Baby Products 
Woodside, N.Y. 


“Melody” xylophone (12-6-71) keys 
have sharp edges. 

Blatt Distributing Co. 

LaMirada, Calif. 


Halloween pumpkin & cat-shaped 
candy containers (about 11-10-71) 
nail in head. 

Paper Goods Co. (importer) 

Cambridge, Mass. 

Blum’s of San Francisco 

(distributor) 
San Francisco, Calif. 


Assorted rattles #'751—Saucer with 
half-ball shape; assorted rattles 
#7538—half-ball-with-3-ring shape, 
8-balls-&-1-ring shape, 4-balls dum- 
bell shape (11-19-71) sharp edges 
& small objects. Cradle trains baby 
exerciser #600 (about 12-13-71) 
small objects. 

Stahlwood Toy Mfg. Co. 

New York, N.Y. 


If you believe a toy is hazardous and should not be on the market, you may want to notify 





FDA’s Toy Review Committee, describing the toy, its name (if any), model number (if any) and 
name and address of manufacturer or distributor. Also give the name and address of the store stock- 
ing the toy. Send your comments to Toy Review Committee, Bureau of Product Safety, Food & 
Drug Administration, 5401 Westbard Ave., Bethesda, Md. 20016. 


VA tests hearing aids & lists its choices 


Veterans Administration has announced the brandnames of the hearing aids it will buy for 
1972. Since new and improved hearing aids are constantly being developed, the VA list varies from 
year to year. The agency does not test all hearing aids. Therefore, the VA list should not be used as 


an exclusive buying guide, and persons not finding the aid they now wear listed among those VA 
buys should not conclude that theirs is inferior. 


Dr. Robert E. Stewart, Director of VA’s Prosthetic & Sensory Aids Service, says there is no 
“best” hearing aid for all individuals. VA’s general advice to a person with a hearing disability 
is to seek professional guidance in obtaining the aid best suited to his problem. 


The following list of hearing aids describes only those models accepted by VA on the basis of 
performance score. (The complete list includes models selected to meet special needs.) A score of 100 
is average; those models with a performance score of more than 100 are therefore better than av- 
erage, according to VA. In some cases, two performance scores separated by a slash are given. This 
means that the model was evaluated in more than one power cateory (i.e., mild, moderate or 
strong). The score in the stronger category is shown first. 


Power Perf. 
Manufacturer Model Type Category Score 
Acousticon Systems Corp. A-770 GOLD CF 8 On Body Strong 146 
Danbury, Conn. 
Audivox Inc. 111 RED DOT Eye Glass Moderate 131 
Newton, Mass. 
Fidelity Electronics Ltd. F-11 Over Ear Mod/Mild 110/134 
Chicago, Ill. F-360 On Body Strong 114 
Lehr Instrument Corp. Omniton Star 6F Over Ear Moderate 151 
Huntington Station, N.Y. 
North Americans Philip Co. KL-6730 Over Ear Moderate 125 
New York, N.Y. HP-8122 On Body Strong 131 
Oticon Corp. 565 SX Over Ear Mod/Mild 105/141 
Union, N.J. 835 S Eye Glass Mod/Mild 89/127 
Qualitone, Division of Seeburg Corp. SWH Over Ear Mod/Mild 96/132 
Minneapolis, Minn. TSP (TP) Over Ear Strong/Mod 81/131 
Sonotone Corp. 35 Eye Glass Mod/Mild 96/124 
Elmsford, N.Y. 
Widex Hearing Aid Co. Inc. 52 Over Ear Moderate 130 


Long Island City, N.Y. 


The complete list of those hearing aids tested and selected by VA may be obtained from Con- 
sumer Product Information, Washington, D.C. 20407. 


Smoking ban postponed 


Interstate Commerce Commission has postponed the effective date of its requirement that bus 
operators provide a separate smoking section in the rear of buses. The original date of the ban was 
Jan. 6. ICC postponed the effective date at the request of National Association of Motor Bus Own- 
ers. No new date has been set. If you have comments for or against the ban, you may write to 
Bureau of Operations, Room 7155, Interstate Commerce Commission, Washington, D.C. 20423. 


New Federal publications 


Facts About Hearing & Hearing Aids, published by National Bureau of Standards; for sale by Su- 


perintendent of Documents, U.S. Governmen Printing Office, Washington, D.C. 20402; (No. 
0303-0920) 60¢. 


Federal Trade Commission List of Publications (a listing of laws, economic studies, trade regula- 


tion rules, FTC decisions, consumer information), published by Division of Legal & Public 
Records, Federal Trade Commission, Washington, D.C. 20580; free. 





Phase 2: Latest Consumer Price Index 


Consumer Price Index rose 0.2% in November, according to Labor Dept.’s Bureau of Labor 
Statistics, which compiles the index. This latest CPI is considered good news for consumers who in 
the past 12 months have seen inflation push up their cost of living as much as 0.6% in June and 
up 0.5% in December 1970. The bureau said almost all of the November increase was due to 
higher property taxes and higher prices for fresh vegetables, houses and some women’s cloth- 
ing. However, there were lower prices for used cars and gasoline. The November index also re- 
flects the refund of excise tax on new car purchases. (Since the refund is retroactive to August 
15, 1971, the bureau recalculated the index for August, September & October, which reduces some 
previously reported percentage changes.) 


@ CPI increased at a seasonally adjusted annual rate of 1.7% during the August-November 
period (which corresponds to the wage-price freeze period)—the smallest rise for a 3-month pe- 
riod since January-April of 1967. 


@ The Food Price Index rose 0.7% in November after seasonal adjustment; there was no 
change in October and a decline of 0.8% in September. 


@ Index for Nonfood Commodities was unchanged for the third consecutive month. 


@ Index for Service Charges (unadjusted) rose 0.8% in November compared with increase 
of 0.2% in October and 0.8% in September; in August, the index rose 0.5%. 


e@ Frankfurters & other cooked sausages 


Feb. 15 is deadline for filing comments on a proposal to amend Agriculture Dept. regulations to al- 
low the use of the flavoring agent sorbitol in cooked sausages labeled frankfurter, frank, 
wiener or knockwurst. Companies in the meat-packing industry have petitioned the department 
to allow the food additive because it would add flavor to frankfurters and the other cooked 
sausages, facilitate the removal of casings from the products in which it is used as an ingred- 
ient as well as reduce caramelization and charring when the products are cooked with direct 


contact with heated metal surfaces. Sorbitol would be used instead of sweetening agents such 
as corn syrup, corn syrup solids & glucose syrup. Sorbitol’s use would be limited to 2% of the 
cooked sausage formula. (For details, see Federal Register: Dec. 17, 1971, page 24005.) 


Send comments in duplicate to Hearing Clerk, U.S. Dept. of Agriculture, Washington, D.C. 
20250. Comments should bear a reference to the date and page number of Federal Register. 
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